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About Us

Highland Spring Group is one of the UK's
leading producers of natural source water

Our core purpose is to provide healthy
hydration in an environmentally sustainable
way

Sustainability is considered at every step in our
products journey, from source to shelf

Committed to reaching net-zero by 2040

This is the 15th consecutive year the Good
Shopping Guide has name us the leading
ethical bottled water company




HIGHLAND SPRING GROUP SUSTAINABILITY STRATEGY
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Climate Action

DRIVERS

Drivers Approach
Minimise our carbon footprint and . Establish our emissions baseline and
impact on the planet undertake product footprinting
Address climate change risks and . Set targets aligned to 1.5°C pathway,
biodiversity loss established a biodiversity programme
Reduce our reliance on natural - Promote a circular economy, use of
resources 100% renewable energy
Meet stakeholder requirements . Opportunities for collaboration
Compliance and Reporting . Credible & robust science-based targets

HI GHLAND SPRING GROUP SUSTAINABILITY
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Challenges
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Benchmarking Resource

In-house Cost to establish
knowledge & baseline & set

expertise targets




PERFORMANCE
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HIGHLAND SPRING GROUP
CARBON FOOTPRINT

2019 BASELINE EMISSIONS

Scope 1 -
776.441C0Oe 0.71%

Scope 2* (market-based*)

262.55 1COe 0.24% '

109k tonnes gg": )
2

@ Scope 3 - (tco,e)

108,021.43 tCO e 99.05%
® Scopel @ Scope2 @ Scope3
(market-based)

TOTAL Scope 1,28 3
109.060.42 1CO,e 100%

Scope 1 - Scope 2 - Scope 3 - all other

direct emissions from indirect emissions indirect emissions as a
sources owned or from the generation result of activities from
controlled by Highland of purchased sources not owned or

Spring Group electricity controlled by us

*market-based emissions reflect our purchase of 100% renewable electricity
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Waste - 11.58 1CO,e (0.01%)

g

Business Travel - 213.46 1CO_e (0.2%)
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End of Life - 1,139.6 tCO_e (1%)
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Employee Commuting -
1,722.851CO e (1.6%)

Fuel and Energy Related Activities -
1,031.45 {CO e (1%)
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Capital Goods -
2,225.4 ’rCOze (2%)

=\

Transportation & Distribution -
Downstream 8,210.99 tCO_e (8%)
Upstream 23,301.78 tCO_e (21%)

Purchased Goods and Services -
10,617.08 tCOe (9.7%)
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Packaging - 59,547.16 1CO,e (54.6%)
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HIGHLAND SPRING
PRODUCT FOOTPRINT

At a critical point for the climate, we carefully consider every step
in our products journey from source to shelf

What is an LCA? LCA Results
A life cycle assessment (LCA) is a process for evaluating The footprint for our 500mi PET plastic bottle, based on 2021 data
the environmental impact of a product or service over the is 149g CO,e. This includes all emissions, from source to end-of-life
course of its entire life. We worked with the Carbon Trust fo recycling. Our product footprint has been calculated in accordance
carry out a LCA on our 500ml PET plastic bottie. with the internationally recognised standard PAS 2050
2030 '0 “

75g CO.e

Distribution 39%
Inbound and outbound

Spring water 1%
Emissions associated with
@ fransport

abstracting our great
tasting water

Packaging 40%

Includes bottle*, cap, label,

shrink wrap on multipacks, energy
associated with manufacture
and packaging required to
transport our products. *bottle
contains 30% recycled content

Storage and Retail 19%
Warehouse, retailer and
consumer storage

NATURALLY FROM SCOTLAND'S OCHIL HILLS

Disposal 1%
End of life recycling
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SCIENCE

BASED
TARGETS
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RIVING ANEITIOUS CORPORATE CLIMATE AGTION |
| Climate Action

Climate change is the greatest threat to our society and planetary health.
Highland Spring Group has a vital role to play in helping achieve
transformation at the pace and scale needed to limit global warming te 1.5°C
We are working hard to reduce emissions across our entire operations,
from source to shelf and our net-zero target has been approved by the
Science Based Targets initiative (SBTi).

Our Targets
Overall Near-Term Long-Term
Net-Zero target Target Target
We commit to We commit to reduce We commit to
reach Net-Zero absolute scope 1 and reduce absolute
GHG emissions 2 GHG emissions 50% scope 1,2 and 3
across the value by 2030 from a 2019  GHG emissions 90%
chain by 2040 from base year and to by 2040 from a 2019
a 2019 base year. reduce absolute scope base year.

3 GHG emissions
46.2% within the same
timeframe.




Delivery NET ZERO BY 2040

Projects

* Prioritise hotspots

e Assess benefits

e Control / Investment

e Barriers e.g. technology

Roadmap
 Timeline / owners
* Gap to target

* Interim solutions
 Governance / KPIs

Supplier Engagement

“e e Scope 3 suppliers
‘e

ﬁ’ne * Survey

e Collaboration

* Opportunities
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ENVIRONMENTAL STEWARDSHIP

PROTECTING OUR LAND

Every drop of Highland Spring comes from
the beautiful Ochil Hills where it is carefully
drawn from  protected, organically
accredited land.

There is no domestic or agricultural activity
permitted on our land ensuring it remains
free from any kind of pollution.

PROTECTING OUR SOURCE

The rain that falls is naturally filtered
through rock over many years before
being bottled in its purest, natural source
condition.

We abstract no more than 3% of the rain
that falls to protect this valuable resource
for generations fo come.




Supporting Biodiversity

Climate change is one of the main drivers of biodiversity loss. To support healthy eco-systems, our biodiversity programme
aims to increase flora, fauna and wildlife thriving and abundant on our catchment.

—— yT—

Over 2,000 trees have been planted on our We are planting wildflowers on our catchment To maintain and increase the number of rare
catchment to aid natural flood management to provide bees, butterflies and other and threatened birds, we are installing nest
and we have plans for more planting pollinators with food throughout the year boxes to provide shelter and hunting perches




OUR OPERATIONS
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CARBON

TRUST
PAS 2060

CARBON NEUTRAL

All the electricity we use comes from 100% renewable
sources, laser focus on energy efficiency and all our
sites have been zero to landfill since 2020.

Planning consent for 7MW solar farm at our Blackford
site to provide us with renewable electricity via a private
wire connection.

While our efforts confinue to focus on long-term
permanent reductions in carbon emissions, to make a
positive impact now, our UK operations* have been
certified as carbon nevtral since 2019.

* Scope 1 & 2 market-based emissions and scope 3 business fravel




Our Products

Natural source waters have the lowest environmental impact in
the soft drinks category.

All our bottles and cans are 100% recyclable, and we
encourage everyone to recycle them to give them another life

We continue to innovate by exploring new sustainable
packaging formats, and reducing the amount of packaging
we use

First major water brand to launch a bottle made from 100%
recycled PET (cap and label excluded) and we are committed
to increasing the recycled content in all packaging as the
quality and quantity becomes available

We continue to support the aims of a well-designed deposit
return scheme

Greenhouse gas emissions (gCO,/litre)

Natural source waters

Carbonated soft drinks

Still & juice drinks

Fruit juice & smoothies

Dairy drinks

0 50 100 150 200 250

300




SUSTAINABLE TRANSPORT

REDUCING ROAD MILES

Our dedicated rail freight facility in Blackford helps us to transport our
products in a sustainable way, from source to shelf.

With 76% less co2 for every tonne of freight moved by rail instead of road, the
facility helps us reduce our fransport emissions by over 3,000 tonnes CO, p.a.

Committed do making a positive impact in the communities we operate; the
facility has been sensitively designed to minimise the noise and visual impact
on the community.

Each train is equivalent in size to 22 HGVs which removes around 8,000 HGVs
movements from the village, and wider road network, each year.

DECARBONISING ROAD TRANSPORT

We are fransitioning to Hydrotreated Vegetable Oil (HVO), a fossil free
alternative to diesel, to transport our products sustainably by road.

To decarbonise that first and last mile, we are switching our forklift tfrucks from
LPG to electric and exploring electric shunt vehicles.
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